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Our legacy evolved from

Global Franchise to Local Powerhouse

&

2010

MPG Vietnam (tién thén cla
Networld Group) chinh thuc
hoat dong tai Viét Nam theo
md hinh nhugng quyén
thuong hiéu quéc té.

w
> 828
2012 2015

MPG Vietnam trd thanh Tr& thanh céng ty lién doanh
Havas Media Vietnam. cung Havas Group.

38 Al
pLn L)

Networld Group mua lai
toan bd ¢é phan clia
Havas Group Vietnam.

2024

Bdy manh ung dung Al
trong quang cdo; hgp tac cung
Vedan, Dugc Hau Giang, Vifon

va nhiéu thuong hiéu 1én.

O, ® O, ® & —— o — ®
- a PN
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« ¢ & %8
2018 2021 2022 2023 2025
M& rong hé sinh thai dich vu Ra méat Brancher.X, Red Ra mét Networld Solutions, Brancher.X gia nhap WPI;
(sang tqo, ndi dung, digital, Communications va

dir liéu, PR). Maybi chinh thic
dugc thanh lap.

oL 10+
l a l Thuong hiéu
thanh vién

'{.\ ' Nhan su

Impax va Doctor247.
The Meaningful Agency.

002 500+ @% 100+

D3&i tac trong nudc

tdi ndng vé& quéc té

15+
N&m phat trién

M& réng mang ludi déi tac
trong nudc va quéc té; tham gia
cac hoat doéng ESG, VCCI
va két néi doanh nghiép.

Networld Group dau tu véio
cdc cdng trinh xanh va
théng minh.

Tao gid tri khdc biét cho
thuong hiéu va cdng déng
bén viing trong ky nguyén sé.
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Vision and Mission

Networld Solutions is constantly developing its
Ecosystem of Digital Communications &
Ecommerce Solutions to meet evolving trends in
marketing.

Our purpose is to create a meaningful difference to
business, brands and people

Networld Solutions Corp is leading digital
communication & ecommerce based on creative
innovation, content, data, digital media & technology.




One Group - Multiple Specialists
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'BFIANCHER.X
-

in seamless collaboration 2
2 NETWORLD

$50 ¥ 500 7+

Key

Million Annual Dedicated
Companies

Revenue Employees

One Group - One Vision - One P&L

\J netlife
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THE IMPACT-FOCUSED AGENCY

RED.COMMS
\ g DATA.X

DIGITALLY-LED.
INSIGHT-DRIVEN.
IMPACT-FOCUSED
STRATEGY

BRAND EXPERIENCE

DACTOR 247

w MQYBI

VALANNO.CORPF



6 key competitive advantages

POWERFUL PLANNING
AND EXECUTION
TOOLS

NWS has improved upon the global tools
from our Havas heritage to specifically
suit the Vietnamese & ASEAN consumer
markets. Our precision targeting tools
are truly best-in-class.

INTERNATIONAL
04 QUALITY PRACTICES

NWS prides itself with adhering to
international standards in processes
and delivering International quality
work output accruing to its global
agency heritage.

OUR MODEL

NWS's service-breadth provides clients
with end-to-end marketing solutions
across Strategy, Creatives, Media and
PR. A true One-Stop solution.

DEEP UNDERSTANDING
OF LOCAL INSIGHTS

By understanding deeply nuanced
insights of the market, NWS adds
values to domestic International and
local clients as an agency that deeply
understands the Viethamese consumer
and how business is conducted here
while the international-standards of
outputs are guaranteed.

%)
NETWORLD

OUR PEOPLE

The team has been trained by an
International Communications group,
to exacting international standards.
Many have had long tenures with the
agencies and very grounded in
Vietnamese consumer behavior.

DRIVE FOR
MEANINGFULNESS

NWS believes in making a meaningful
difference for brands to resonate with
their consumers with relevant,
compelling and demand-activating
solutions.
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Our purpose with MEANINGFUL BRANDS

INSPIRE MEANINGFUL BETWEEN GENERATING
CONNECTIONS PEOPLE AND BRANDS BUSINESS RESULTS

g T Il #BETTERTOGETHER

/ (SOLUTIONS
Inspires Meaningful Connections Meaningful Brands is part of It delivers data driven Our results show year on year
by identifying the links b/w our Organic Marketing insights to fuel content that how Meaningful Brands are
brands & people’s lives which Approach. people care about. rewarded in business and
generates business results. marketing terms.

Meaningfulness in brand marketing can increase share of market by up to nine times 9x.

There's a 71% correlation between content effectiveness and the impact a brand has on our personal
well-being, quality of life, plus its Meaningful Brands® ranking.



The Meaningful Brand Ideas
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To understand how to make brands MORE Meaningful, we need “6
to lead a Meaningful Brand Idea through a Four Step Process. (.)

We explore the culture, the consumer truth, the category’s

conventions and then look for the brand's ‘best self. Best self

Category
Convention




Supported by a customer focused strategic planning
process, aligning creative and media

Our process to deliver OSEP implementation OBJECTIVE OUTPUT

Identify Growth Identify Growth
Drivers Drivers

Human Insights

Define Category Insights
Opportunity Assets Leverage
MeanlnngI Design Connection
Accelerator Strategy Strategy
Platformn BN
) OSEP Implementation
Connection & Ideas
Plans
Improve Performance
ROI Measurement

& Business Acceleration




Meaningful
Brands

Finally, where we advertise matters. By capitalizing on
the most Meaningful Media, we can create the best
possible Media Experience -Mx to build a more
meaningful brand.

Using our proprietary Data.Tech and Innovation, we
have process and practice to explore Connection,
Context and Content as the three pillars of the best
ways to show up as a brand.

Content

Context

<
Connection



Ignite your brand and business through
the most Meaningful Media

DATA-X & TECH @ @ INNOVATIVE ADS

DRIVING
BUSINESS RESULT

Branded CONTENT MEANINGFULLY EXPERIENTIAL
P/R @ CONTENT - UGC

Digital MEDIA @

@ INFLUENCERS & SOCIAL
ACTIVATION

Make brand more meaningful by exploring
the Culture, the Consumer Truth, the
Category Convention and the Brand best-

SPONSORSHIP - PPL @ e @ CONTENT CREATORS

Leverage the
power of the community passions

Develop new content opportunity
AFFILIATE MARKETING @ @ MULTI CHANNEL NETWORK -
CREATOR Management

LIVE STREAM - SOCOM @ @ ECOMMERCE
TSP - SHOPEE - LAZADA -

Z/) NETWORLD AMAZONE - COUPONS - ALIBABA
// SOLUTIONS



Networld Group

Networld

Solutions .
Networld Solutions Data.Tech &
Meaningful Brands Inhovation

+ Networld Soluti ‘x
' CreativeContentLab ' .



1.

DIGITAL MEDIA
TRADE DESK



Reach the right audience

o at the right time
o0 Enhance brand recall and
- recognition
o Engage & convert audiences
- like never before
4
2 NETWORLD

Z

A brief look at our AdTech’s power

Data-driven strategies & Al-powered contextual analysis
innovative ads with website-like creative formats

real time adaptation & optimization

Dig deep into audience insight.
Understand audience from the core

Proven effectiveness for all
categories

49;
Eiial

Automotive Pharma-ceuticals
Vehicles & Healthcare

Banking &
Financial Serv.

Home Appliances E-com Pl &

Real Estate

& Electronics online retailers

Beauty care

Mom & Kids Travel & Food & beverage

Logistics & Environment

Personalized targeting
not only keywords, demographics, interests
but also context, behaviors, habits, emotion, personalities, preferences ...

(3

d

d

Cost- effective, time-saving
and effortless

Deeper connection,
stronger customer loyalty

Impactful
experiences for optimal
outcomes



Our tool set
Is ready for
campaign
activation:

The power of big data,
Al-driven analysis make us
understand audience like
reading their mind!

Z)
NETWORLD

GWiI )
Consumer analysis

\ O DATA.X

Big Data
Consumer data
management

KKANTAR TNS=
DV 360

Offline media
analysis

&y
257%

78
A\ /g
/

v
Fanpage Karma .
Social channel analysis

Polaris
Measure overlap &
incremental reach

Similarweb
Website analysis



DV360 - expand our power & reach

Campaigns

Ins'thS Get all the campaign metric
you need, in one place

Get all the campaign metric

you need, in one place

Audiences

Manage your audiences

alongside your media buys

Creative

Tie your creative strategy to

your data and your media plan

Inventory

Discover high-quality inventory from

top broadcasters and publishers

e
2 nerwort
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Access, monitor campaigns' performance, all statistics and
reports in real-time.

NWS Dashboard

is a user-friendly platform that allows clients and
agencies to buy ads across platforms and monitor
campaigns’ performance run in all popular ad networks
such as Google DV360, Google Ads, LinkedIn, Facebook,
Instagram, TikTok, Youtube, Twitter etc. You can also see
and download reports.

PLATFORM

Display ads on popular publishers including news websites,
online Video and TV platforms in Vietham and worldwide.

Real-time, daily, weekly, monthly, quarterly, yearly,

post-campaign reports.

Self-service campaignh management

/
}' NETWORLD
// SOLUTIONS



OTT/CTV ADS

p)
GalaxyPlay > Nulu  ©Volube

FPT Play

SCY @ aoga ONDY e

owerv  jflby  punetv  Vie ©) Mow,

by D

@ Top tier partnersin local and global

@ Targeting by GEO, demographic, time, content, etc.

@® Diversified buying methods

5
j’ NETWORLD
% SOLUTIONS

Streaming’s Share of total TV time

50.4%
50.00% 4
45.3%
0,
PR o~
40.0% : =Y +5.1%
il 1.5%
36.9% ey fed B
0 > +1.0% i -
37.50% 325% 1%
29.7% ﬂ;
/ ’
> +2.8%
+4.7%
25.00%

Q3 Q3 Q3 Q3 Q3 Q3 Q3 Q3 Q3
2018 2019 2020 2021 2022 2023 2024 2025 2026

Streaming TV content via the internet

100.00%
75.00% —————————1
50.00% - ———————— -
2500% ——————————

0.00%

Vietnam Thailand Hong Kong Singapore Japan

Source: Wearesocial, Digital 2026 Global Overview Report



News

e, ‘mm DANTRI

THANHNIEN  fusidré

Travel

.
traveloka® #zlour.vn

y |
e,
Q exere

PREMIUM INVENTORIES FOR PROGRAMATIC-ADS

Automotive

Technology Business

BTorGs

GENK techz <off
@aimienphi

Sport

C)) otosaigon.com

Mom & Kid Healthcare

Finance
NS helpBACSI  PHUNUTODAY Mart 1 ooBACS!
eb?a.vn w&z@g)ﬂ SICRHOEDOISONG  ALomAcsI

TaichinhTiente  @§y=r=ree
(L)
= Dauty s BENH.vn éﬂé
Dautrs,.  CHUNGKHOAN u Glaﬁép\n L el

THONG TAN A VT AN
TRETHAD oirodst MM
MANHOA Bengda™ MR,

L X} ]
® & WESTHETHAOVN

18[B|C]
NEWS l/gx yahoo/news Google News §* Microsoft

SEEN BuzzFeeb @Spotify (@ carousell

THE STRAITS TIMES @ihunnews.com r = FH sanook

L
:H. detikcom INQUIRER ~ The Hanila Times’

%)
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F&B

'E)Ody,.m 7 cookpad

BT afamily

Education
vwExezess  THANHNIEN
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2.

INNOVATIVE
ADS




60M + 1.000 + 100 +

UNIQUE USERS WEBSITES ADS FORMATS

cIe] I

Impressive

Tech team Performance Optimization

In-house tailor ad solutions
for brands 3x-8x CTR compared to regular digital ads

4
“Z



EXPLORING OUR 100+

CREATIVE FORMATS AVAILABLE

Live score

Demo Area: 320x480

ENERGY surro

i' Turn your sloth day
into energetic days

}  Berocca contains B-cormy

« vitaming to.
' support energy level and helps you sty focused

Shariql 28,58', Mohamed 65 Eduador 12', Edmando 45

Parallax

Slider

NUTOX
STAY YOUNG

Drag the slider to Uncover
younger looking skin.

%)
NETWORLD

View more


https://networldsolutions.net/showcase

\_

Card swipe

EXPLORING OUR 100+

CREATIVE FORMATS AVAILABLE

©
- Cang Ning ©
SONG XANH NHE NHANG
g ovre a0

e | MUA NGAY
Oy it gty 20

MIGHTY

MAY LOC KHONG KHI

PLATFORM 600

MAY LOC KHONG KHI

>

MAY LOC NUOC MAY LOC NUOC NEC
OMBAK PLUS

Gid glam 20% Gia giam 20% Glé giam 20% Gia giam 20%
6.600.000 VND 16,800.000 VND 21.600.000 VND 14,400.000 VND
L MUANGAY _§ | MUANGAY L MUANGAY | MUANGAY

o TENDERLY BY HER SIDE

§ 3,202

—
Only Oct 2%

30% "

Kia Sorento.
Dang cép th& hé méi.

Trai nghiém dang cdp th& hé mdi cuing Kia Sorento
véi cac tinh nang hién dai va hitu dung.

Dang ky trai nghiém ngay dé nhan uu dai Ién dén 20 triéu déng.

Pang Ky Ngay >

@ HYUNDAI

Product Color

e

. Abyss Black

Glacier White

. Lagoon Blue
@ -

Creamy White

New Santafe
But phd tién phong

ey
2 NETWORLD
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View more


https://networldsolutions.net/showcase

DYNAMIC

A display ad technology that creates personalized ads based on data about the viewer at the moment of ad serving.

2
NETWORLD
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.. W _'1 — r;_mu _?

==Y [m.? fm:w;;‘j | DCO Smart API
ca (I '“’W(W Lkl | (G

\. J\ I\ Mg

Connects to data sources, real-time data (eg: weather,
stocks, exchange rates, football scores) to make
recommendations on banner ads

Dynamic Ad Variables Dynamic Image Variables:

C0 CI0 R N
3t changes
= basad of lh e specific modet
[ s | ovormammoses | e s ] opesoninesoectc moc
feed
m a r a g Skoda Octavia 2.0 TDI SE Technology Sdr £ 21224

Used to collect products/content and auto pull out on
banner ads

NETWORLD

//)
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Networld Solutions
Group

Networld Solution
CreativeContentI,a

Networld Solutions
Meaningful Brands

Networld Solutions
Data.Tech & Innovation -



3.

CREATIVECONTENT
LAB
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How to thrive the Meaningful Brand through

CONTENTS AND CREATORS

VIDEOs Fuel the top of the funnel. Capturing
interest and creating brand awareness

o CONTENT

Create brand'’s

Focus on the lower funnel leading to
actionable result like purchases or sign-up

Build reputation & trust; high engagement; compliance with R el Build the right
industry requlation . SEEEEEs_—— influencer

Livestream

:

1

1

1

1

1

| _
1

1

1

:

‘ moments

strategy to
create
interactions that
resonated with

MCN @ - viewers

Talent Agency build trend integration (introduce & guide creators),
community connection, adherence to industry guideline

o CONVERT ——
.. .
Leverage data Data Insight

: insights and ad

: campaign to

o influence how
brand should

show-up
® Advertising




NNNNNNNN

CREATORS UGC VIDEOs

KOL/ KOC Where Content Personal

Authentic

10, O O O + Corr?‘)?:gce Connection

& Community
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Produce a large amount of videos in a day by using
affiliate networks of more than 10.000+ KOCs & KOLs

Range of followers

- Building brand image and personality (Brand Ambassador)

M+ - Create overlays and different levels of influence for consumers.
- Brand Expert
300K - 900K - Create brand coverage
- Evokes consideration and desire to experience.
- Create brand campaign & trends
- Evokes consideration and desire to experience
100K - 300K + Encourage purchases
- Build brand trust
10K - 100K - Share personal experiences with the product

- Encourage purchases




KOL DASHBOARD MANAGEMENT

Networlds Solutions KOL Management Platform

Networld Solutions KOL Management Platform: is an
online solution that connects marketers with key
opinion leaders (KOLs) on social networks.

This platform allows us and the client to effortlessly
pick, manage, and collaborate with appropriate KOLs
for the brand's marketing efforts.



) o
Znerwore | o Tik TOK

CuCKoo CUCKOO

SDecat b bip gidn di

TONE SUR TONE DUNG vl

The leader in

Social - O :
Commerce SR - TS R T

Associate a brand to

Meaningful an entertainment
platformin a
Accelerator B eaningful way “ N
o S tﬁ

Platform

Leverage.the povyer of TikTok CHUAN NUGC UGNG
community passion - ' | nr TiNH KHIET DONG CHAI
and trend ' ‘

Develop a long-term
content strategy
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Tiktok Multi Channel Network - MCN

Agencies that manage and access to mid-top creator talents in the market and serve
brand by mass-onboarding creators to produce videos + Live content at scale

. In nden Direct Merchant
Creator Onboarding Creator Management de?e e t .
Operation Ability Collaboration
Identifying and mass Day to Day Management Monitoring LIVE Data Directly communicate with
onboarding creators on Creator Education/ Training Product Strategy merchants to acquire
and off roster Sample Management discounts, samples, flat fees

Performance Analysis



Tiktok Shop Partner - TSP

A service provider for Tiktok Shop sellers, helping them
Manage content creation, live-stream and store operation

Non-content

Management

oooooooooo

« Content Management
« Short Video
« Live Stream

« Ads Optimization

« Commodity Management
« Fulfillment & Inventory
« Customer Service

+« Operation Consultancy

« TTS full services solution

« Ecom Distributor

« Ecom Multichannel Management

« Ecom Strategy Consultant



Tiktok Affiliate Partner - TAP

An affiliate marketing partner that connects a wide range of tiered
Creators with Sellers, aiming to maximize revenue growth and
optimize the operational system for both parties.

Unlimited collaboration with creators outside of MCNs
® through TAP campaigns. Creators are able to join multiple

Affiliate TAP campaigns.

Parther
(TAP)

The TAP agency will represent, manage the work &
¢ performance of the group of creators participating in
the campaign

)
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CASE STUDY | KARDFI.

#chuyengialocnuoc

Background: KARGH.
- Karofi is the No.1 market share and most popular water MAY LOC NUGC DUGC KHACH HANG
P . . . Lay A AL
purifier brand in Vietnam (source: TechSci research /wz/j,aa/ nhiJ"
2023), aiming to continuously serving the needs of “Theo rhién ciu cia TECHSI

(Cang ty nghién cinu thi trustng nganh din gia dung trén

drinking clean, pure water and protecting the health of
Viethamese people.

- Brand Awareness of Karofi Water Purifier is quite low
(62%) compared to main competitor Kangaroo (79%).
Increase Karofi brand recognition as ""Water Purifier
Expert”

Media strategy:

- Build an affiliate TikTok plan to book and take
advantages of 300 KOL/KOC impact to boost brand
awareness for Karofi on TikTok Channel

A 2 5 i
- Build Brand trust through comprehensive script and a7 FHUAN r)IUO(’: UONG
review video providing information of water purifier _~ oo TINH KHIET DONG CHAI

filters as well as showcasing several WP machine
function and application in customer daily's life.

Result - TikTok channel:

v/ 32M Impressions

vV >IM engagement

v/ Increase brand awareness and product attributes points
1/ Increase sale

NETWORLD

SOLUTIONS
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CASE STUDY | RoHTO

Sub-brands: elano CC, Hada Labo, Sunplay

BaCkground: \fl(?Lljn(():(c( m 12..[_)9;92};06
- Rohto is a Japanese cosmetic & skincare brand which co-

operated with Brancher.X for 4 years from 2019, and we are

currently processing 5-year-contract for 2023. % A R T e
- Melano CC: Social & WOM(2016 — 2023) f “ LM B SO DR T TN
- Sunplay & Hada Labo: Livestream (2023).

KOL-KOC strategy:

1. BRAND AMBASSADOR: Tram Ngo

- Using BA image on various images: Soial posts, Key Visuals,...

- Utilize brand ambassador host the livestream and manage
KOL to boost sales on both Facebook and Tiktokshop.

2. KOL/KOC Review: Utilized different levels of KOL and KOC

from Youtube, Facebook, Tiktok to raise brand awareness,

increase consumer trust, and spread out the WOM campaign. }2UCC. T

3. Livestream

- Collaborated with Distributors such as Hasaki, The Gioi Skin ~ 2 = m
Food, Sociolla,... to livestream on their channels. CHAM DA DON LE r= ¥

- Invite Beauty KOL to host the livestream to reach their =
followers. : . : -

Result - TikTok channel: E E E

v/ Number of sale increase year by year, grow 20% from 2019 to pR— A

2020, 30% in 2021, and in 2022 Melano CC becomes million- ( (a2 %
dollar-brand. St -
v/ Retaining agency 2019-2022

Dién vién/KOL i 4 4




CASE STUDY | &5

Background:

- Sunhouse is a top-of-mind household appliance brand LQC NUOC RO

for Vietnamese consumers, known for its durability and l p R E
affordability. tra

- Water purifiers are a successful product line for Chdm séc stic khde ca nha
Sunhouse, a Vietnamese household appliance brand.
- The challenge for the brand: Increase Sunhouse brand I
recognition and enhance user preference for Sunhouse
products. i

KOL-KOC strategy: RS e W o
Build massive brand awareness to reach potential TA at = N 25
right time (when they get any water problem) and deliver [ '
right message (relevant to promotion) by Booking KOL to - 3 - =

increase brand consideration. ' R
i ISUNHOUSER= ¢

Result - TikTok channel:

- Quantity: 09 KOL/KOC

- View: 23K View

- Like: 8,100 Like

SUNHOUSE

NETWORLD

SOLUTIONS
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CASE STUDY | cuckoo

Background
CUCKOO stands out as one of the top brands in Korea for Kitchen
and living appliances, dedicated to enhancing every aspect of e
healthy meals and living enviroments, ultimately shaping a more
refined modern lifestyle.

+ Most people are thinking that Cuckoo only sells rice cooker
products at high prices.
Propose the strategy "PuUng ki€u me yéu" to show that Cuckoo
has a variety of product lines suitable for each segment at
reasonable prices.

cuckoo T— “r
!
e

s

(B

¢ s’,“

N CUCKOO
VE YEUTHOITHUONG

Media strategy:
Build KOL/ KOC plan to boost brand awareness for Cuckoo on
Facebook & TikTok Channel.
+ KOC Shooting: In order to re-utilize the TVC, there is the
appearance of Tra My Idol - Representing the sophisticated mom,
both saving costs and showing that Cuckoo has a diverse product @“&ﬁ 6 - '[{'}0 (4
line for each segment.
+ Review: KOLs/KOCs participate in the review to let people know
more about Cuckoo's diverse product lines.
KOL/KOC push sale: With Online activities, KOCs participate in
livestream sessions. Offline activities, KOCs participate in check-in
activations.

CUCKOO

TONE SUR rom.= DUNG v

(B |

Result - TikTok channel:
From O followers to reaching 1997 followers
Increase sales volume by 10%.
Increase brand awareness about a variety of household products,
besides rice cookers, there are also air purifiers, oil-free fryers,...
Retaining 2023-2024




CASE STUDY | Ulike

Background:

Ulike, a popular IPL hair-removal handset in
Korea and China, is seeking an advertising . —
agency in Vietnam with a deep understanding of . 000 j
consumer insights and the ability to develop a 4
successful launch strategy for Ulike in Vietnam.

KOL-KOC strategy | HCP & KOC Booking
- HCP started the campaign by sharing their
opinion about IPL Technology at home for hair
removal and recommend Ulike.

- KOCs will continue to review Ulike and show
the preference about the products.

- Using personal experience with storytelling
method to review the product.

Result - TikTok channel:

L Cooling Hair

- View: 450K views _—
- Like: 20K likes N

*The attraction of all on-air videos is storytelling.
KOCs have integrated the advantages of the
product into the authentic personal experience.

Unleash the power
of your DNA and

share your unique
story on social

-~

-

S
.~
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CHALLENGE

= In 2018, KIA Molors faced & big challenge in as=serting ils
posilion, when sales = stable, and marke! =hare
deszreased rom 10.5% 1o 5.8%.

ATRATEGY MEDLA 3021

= To commumicate the new brand manifesta o the
targed audience

= Foous an each cuslomer segment for each different
product.

= Creste high brand awareness 10 maximize the reach
and contribule 1o increase sales and maieet share

= Channel from Awareness o Pedomance: TY, O0H,
Programmatic  Youlube, Online Widea, OTT TV,
Fao=boak, SEM, LAMN

= TV buid mass swareness across VN arget o reach
T2% in tatal TA populastion far each product bBunching
with emart optimization skills & efclancy coat

= Digital as a media channel reaches T0% of differen
audience s=gments io ceale sirong brand swaneness
af each produect lsunching o create high demand
and brand lovwe

RESULTE

s Brand Sale of O1 2022 noesse 57% rom 10,718 unts (o

16,785 unil= »s O1 2021

« KA has maowed up o rAank Ho.1 from Mosd in the tap

highest-sale car brands within 1year 2021.

KIA s Markei Share

1 8.
i
if i =
-: a2
p L] e
-"

100 =1 & -
Elda Market Sales 43 BFF

¥, G
'i.
FLRIL .!_r:_

1.'=*
A4 &%7 '|_.
l . J l

F2-F.-] TIM Sy - 62T

/m-:'rwom.n
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CASE STUDY | <L~
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Ad format;

Innovative Location with video

Xe MPV Toyota Sienta hoan toan méi ra mat va c6 gia ban rat

ot

Toyota 44 ra mdt the h mat cda mbu MPV o8 nhé Sienta & thi tnsong Nhat Bin.

ok 4100 Pt w4 8 i 9 w0 g b THOA (049140 o8 i

ot

Toyota 4 ra mst the h mat clla mbu MPV ¢0 nhé Sienta & thi twbng Nhit Ban.

MOt Tayota Swnte duoe phit tidn dya trén co sd gam b TNGA (GA-B). xe s hi chid

duoc bian ra 3 phvén bin 18 X, G v Z, khdch hang NNt Bdn c6 the chon phisn bin & chd hode
whery hote hybrid

NETWORLD
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= Hyundai Accent uu the

RESULT:

2M impressions
CTR: 0.45%
benchmark: 0.3%

Kia Sorento.

Manh mé va tinh t&,

Kia Sorento dugc thiét k& theo phong cach “Refined
Boldness - Manh mé va Tinh t&" thé hién ca & nhan
dién, kiéu dang va timg dudng nét chi fiét,

View larger map  46n ": D1,
HIEP THANH (
* [y
Kia-GoVap
KIA - MAZDA
TRUONG CHINH +

KIA Truéng Chinh@ @ KiaTaRls 8
N rreve A —

Ad format;
Product colors

Kia Sorento.
hemét.

RESULT:

3M impressions
CTR: 0.40%
Benchmark: 0.1%

s Mool Govty e Ruwey
winera "B A et

Kia Sorento.

Déng cap thé hé moi.

Ad format:
Lead-gen ad

RESULT:
CTR: 0.65%
benchmark: 0.3%

Kia Sarantn

Pang Ky Ngay >

Dal ly dua giam gié Hyundai Accent, canh tranh Toyota Vios,
Honda City
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Ad format: Lead-gen

Jhamivéin naayvéi ohuyén gla y t&
R

e a e JTham vén ngavvdl chuyén pia y t&

'dé’phong vé HPV!

Dy Phong HPV Lién Hé Tu Van Dy
Cho Tré Tu S6m Phong HPV
Du phong HPV cho tré Dy phong HPV cho tré

gilip nadng cao mién
dich céng dong, bao vé
surc khoe cho cac con

giup nang cao mien
dich céng dong, bao vé
surc khde cho cac con

L.hé chung téi > Patngay >

* CcONG PONG

PHONG VE HPV

Ad format: Native ads

“

Con tré 1o con khde,
w0 phai lolt ma “ ty ) AR 1PV,
Yoao nhaty ao (7] 2024

Céch Phong Chéng Nhiém HPV & Phu N Tré.
Dén cac trung tam y té, bénh vién gan nhat
dé dugc tu van vé viéc dy phong HPV

Ad + HPV Viét Nam

Ad format: Carousel Video Rotation

Learn more thém vé HPV

» f

HON 2000 CA

TUVONG

MOINAM TAI VIET NAM (]

Dy Phong Nhiém HPV Cho Phai Ni. Hién nay
céc bénh vién, trung tam y té déu cé dich vu

tu vén va dy phong HPV

Ad+ HPV Viét Nam

Learn more

2
“Z

Ad format: Native ads

can 50%

s& canhiém md&i

HPV

xay ra &

das tudilEZd

Tham vén ngay véi
chuyén giay té
déphong vé HPV!

NETWORLD

SOLUTIONS
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Ad format: App Download Ad format: Vertical Video Ad format: Native ads

NGAN HANG KBank €

NGAN HANG KBank €

NGAN HANG KBank © NGAN HANG KBank ©

2.
The KBank
R Cashback Plus
CAIDAT 2 CAIPAT : : Thé KBank Cashback
K PLUS Vietnam : KPLUS Vietam R S S S Plus hoan tién 10% vdi
Mua sém mda yéu véi thé KBank Cashback Plus, chi tiéu Dit xe di choi, cang di cing hi véi thé KBank Cashback R . - .
45Mnhénnga))" voucher UrBox 150K Plus hoan tién moi chuyén di! mologlao qICh' dang ky
2 NaX * [PRICE] 1 Nax * [PRICE] 100% online!

NGAN HANG KBank ©

Learn More >

2
/JéﬂET

Téng khi chi tiéu tir
Tty
1.5°K, 10.5 DONG

Tang ngay
voucher 150K

Thé tin dung KBank
Cashback Plus! Shopping
vo tu vdi hang loat siéu
uu dai!

Learn More >

WORLD

(SOLUTIONS
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Ad format: Gallery

N = ® N D =

L ® 911 Carrera 718 Coman
Power 370 hp

PORSCHE fa - Regitation e 09/2016 ooy
4 s > . $373,800 m
PORSCHE PORSCHE 911 Canea

.‘.!‘

— Boxster

pwa,:f::-.fh., Power 255 hp
Registration date 083012 Mileage
63,000km...

Power 255 hp
Mileage 50,000km
Registration date 02/2015

_— =S 4

Panamera Macan

718 Boxster Macan GTS
Cayman

718
Cayman

?’ NETWORLD

$ suzuxi

Ad format: Countdown

$ suzuxi ? 3
CHI CON

INGAY: Gl PHUT  GIAY
NHAN UU DAl DEN 30 TRIEU

|
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